
Someoneôs ad 
share just got cut



Everything 
should behave 
like PPC



You get measured 
anyway



The offline attribution trap



Offline media needs to 
engage with modelling



1. Data sources and econometric analysis approach

2. The Google Tax

3. The TV Persistence Dividend

4. Cut TV Once, Pay Twice: The Hidden Value of TV Advertising

Coming upé



Brand coverage

supermarkets retail online insurance

ú83m ú44m ú30m ú18m

x3 brands x3 brands x3 brands x3 brands

TAM Ireland & Colourtext: The Google Tax 2026

Data Sources & Periods for Econometric Models: TAM Ireland, Similarweb, Nielsen Ad Intel | 31 Jul 2023 ï 25 Aug 2025



Data sources

TV Impacts
Web & App Traffic

Media Impacts
PPC Impressions



We treat modelling like a 
search problem



Itôs called

The Google Tax



Distorting budget 
decisions over time


